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Mr. Campbell is the Global Managing Partner of KPMG LLP’s Assurance & Advisory Services Center (AASC)
and the newly appointed Chairman for the Global Information Risk Management practice. Previously, he was
the National Partner-in-Charge of the Risk and Advisory Services (RAS) Practice where he served clients in a
variety of industries including the Financial Services arena.

He began his career with KPMG’s London office in 1974 and transferred to San Francisco in 1982. In 1986, he
became a partner in the San Francisco office Financial Institutions Practice. He left KPMG in 1990 to join his
client Wells Fargo as Executive Vice President and General Auditor responsible for the day-to-day functioning
of 140 audit specialists. During this time, he focused on technology issues including local and wide area
networks, client server conversions and the business side of technology management.

With the benefit of this added operational and technology perspective, he returned to KPMG in January 1995
with the goal of building a relationship driven business, closely aligned with the Assurance Practice and
dedicated to assisting clients to manage the technology risks they all face today. In addition to leading the RAS
Practice in the US, Stuart is the Global Chairman, Information Risk Management (IRM) and heads the
International KPMG Steering Committee for IRM.

Stuart led the fastest growing part of KPMG’s Advisory Business for the past eight years. Building from a core
group of 39 professionals in 1995, the Information Risk Management practice, now known as Risk and
Advisory Services, has more than 1,500 professionals that possess a combination of deep industry experience
and technical skill.

Author of “Security Transformation — Digital Defense Strategies To Protect Your Company’s Reputation and
Market Share.” The 2001 McGraw-Hill title helps present a business case for security, underscoring the role of
security in enhancing customer value, enabling new business opportunities, protecting one’s brand, and avoiding
liability. Stuart has been interviewed by National Public Radio (NPR), KBZS-AM/San Francisco, KJSL-
AM/St. Louis, KNX-AM/Los Angeles, KNZZ-AM/Grand Junction CO, and USA Radio Networks.

Stuart is a graduate of Southampton University, England, where he received his Bachelor of Science degree in
economics.



